
STYLE GUIDE v5.0 JULY 2022



LOGO
USAGE

Colour Variations

Main Logo

To be used on light 
backgrounds

Logo needs to appear
at least 10mm minimum 

Keep at least 2 Dots of 
space around the logo

We have a few colour variations to ensure that our logo always stands out 
and maintains good contrast and clarity on any background.

Size and Space Requirements
To enable adequate exposure in any medium, always ensure the BGL logo is at least 10mm x 10mm on 
screen or print. To ensure that the logo always gets the space it needs, we have a scalable guide:
Keep the logo at least 2 “BGL dots” away from any other content - this includes edges and corners.

To be used on dark
backgrounds

To be used on vibrant
coloured backgrounds

Light Logo White Logo
Colour variation, size,
and clear space



LOGO 
USAGE

Incorrect Usage
Clarity, impact and recognition are extremely important when using the 
BGL logo, so here are some things to avoid when using it.

Incorrect usage

Don’t rotate the logo

Don’t subtract any
element of the logo

Don’t use the coloured logos
on vibrant backgrounds

Don’t use unauthorised
colours in the logo

Don’t display the logo too close 
to an edge (see space requirements)

Don’t change the line
weight in the logo

Always make sure there is good
contrast with the background

Don’t stretch or distort the
logo or its elements

Don’t use or display
the old BGL logo



COLOUR
USAGE

Colour Palette
This is our BGL colour palette, which harmonises well in almost any combination. These colours 
represent the BGL brand, so they must be the central colours used in any BGL media.  

Our main colours extend a sense of trust, professionalism and excellence. 
These must feature primarily and prominently in all branded media.

Our ‘Alt’ colours highlight our fun, energetic side. These should be used sparingly 
together with main colours where more brightness is required. Never to be used 
as sole background colours or as main heading / text colours.

MAIN
COLOURS

CONTENT
COLOURS

ALT 
CONTENT
COLOURS

ALT
COLOURS

ALT 2
COLOURS

Colour Palette

Our ‘Alt 2’ colours are great accompaniments to the main colours in illustrations 
as backgrounds, or where a splash of colour or contrast is needed to draw attention. 
For product related content, these colours should feature secondary to main colours. 

HEX: #003EA5
RGB: 0 62 165
CMYK: 100 80 0 12
PMS: 286 C

HEX: #0089BF
RGB: 0 137 191
CMYK: 100 6 2 10
PMS: 7460 C

HEX: #75A501
RGB: 117 165 1
CMYK: 50 0 95 13
PMS: 2294 C

HEX: #FF9700
RGB: 255 151 0
CMYK: 0 46 100 0
PMS: 2013 C

HEX: #F2F2F2
RGB: 242 242 242
CMYK: 0 0 0 6
PMS: 663 C

HEX: #F3B33C
RGB: 243 179 60 
CMYK: 0 25 72 5 
PMS:  143 C

HEX: #F9F9F9 
RGB: 249 249 249
CMYK: 0 0 0 3
PMS: 656 C 

HEX: #414042
RGB: 65 64 66
CMYK: 0 0 0 90
PMS: 446 C

HEX: #19A3A3
RGB: 25 163 163
CMYK: 81 9 41 15
PMS: 2235 C

HEX: #2663BC
RGB: 38 99 188 
CMYK: 85 64 0 0 
PMS: 7455 C 

HEX: #9BC1F9
RGB: 155 193 249 
CMYK: 37 22 0 2 
PMS: 658 C 

HEX: #B1E1F5
RGB: 177 225 245  
CMYK: 28 0 2 0 
PMS: 290 C 

HEX: #EAF4B5
RGB: 234 244 181 
CMYK: 9 0 36 0 
PMS: 0131 C 

HEX: #00AEEF
RGB: 0 174 239
CMYK: 92 0 6 0
PMS: 2202 C

HEX: #C1D72E
RGB: 193 215 46
CMYK: 29 0 100 0
PMS: 2297 C

HEX: #00B6AD
RGB: 0 182 173
CMYK: 81 0 39 0
PMS: 326 C

SI 360 P BLUE CTA ORANGE BGL GREY TEXT CHARCOAL
(all body text)

SF 360 BLUE CAS 360 GREEN BGL TEAL

ALT P BLUE ALT BLUE ALT GREEN

BABY P BLUE BABY BLUE BABY GREEN

ALT TEAL ALT ORANGE ALT GREY



Colour usage and product representationCOLOUR
USAGE As eluded to in their names, the main product colours each represent and correspond with their respective BGL products. 

Please use the below colour ratios as a loose general guide on colour usage and representation in product related content. 
General BGL content like brochures and banners should incorporate all the main colours - SI 360 P BLUE should be used as a 
basis on which the other main colours are added to create a dynamic contrast.

Colour usage and
ratio



TYPEFACE
& FONT

Our Typeface - Brandon Text
Brandon text is a clean and elegant typeface. It is the primary typeface of the BGL brand, which means it should be used 
when creating BGL assets or documentation of any kind. In special circumstances such as event designs and promotions, 
alternate title or header fonts may be used.Typography and 

styles

Font Styles
Below are a few key type styles to get you started. Stick to these and we’ll see an excellent level of consistency across all 
our communications. 

You will encounter situations where you need to step outside of these styles, but use these rules as a base wherever 
possible. The “TEXT CHARCOAL” colour should always be used throughout our documentation text.

Font:    Brandon Text Bold / Black
Tracking:   20

Headline Text
Font:    Brandon Text Medium / Regular
Emphasised font:  Brandon Text Bold / Black
Leading:   16pt on 12pt font size   
   (relative to scale)
Tracking:   20

Body Text



Robot MascotsGRAPHICS &
ILLUSTRATION Our beloved mascots: Albert, Vesta and Casi represent our respective products as shown below, specifically acting as a sort 

of “BGL assistant” to the user. They should be used across and throughout our materials to promote a sense of fun and 
trust. Some things to note when using them can be found below.Robot mascots

Albert Vesta Casi

Match the flat illustration style, palette 
and proportions as best you can when 
using. Don’t inflate or shrink body 
elements, and don’t change the colours or 
add clothes that cover the body without 
clearance.

Make sure the product icon isn't warped 
and is always facing the front / the right 
direction. The mascot faces should also 
always be in full view.

When using together with other graphics 
or as part of an illustration, the other 
elements and environment must match 
the mascots aesthetically and stylistically.  



IllustrationsGRAPHICS &
ILLUSTRATION Here are some examples of approved illustrations featured throughout our collateral. When creating illustrations of your 

own, match the below style as a general rule. Be sure to take opportunities to reuse graphic elements as needed.
Illustrations



EDM Headers and BannersBRANDED
COLLATERAL
EXAMPLES

Missed CAS 360 education 
week? Watch our videos!



Social Media ImagesBRANDED
COLLATERAL
EXAMPLES

Did you know?
The Trust Distribution Resolution is included

in your Simple Invest 360 and CAS 360 
subscription at  no extra cost!

BGL is proud to be recognised as a finalist for
the FinTech Australia Finnies Awards 2022!

EXCELLENCE 
IN REGTECH

A series of complimentary 30-minute 
webinars highlighting the key features to 
make you more e�cient!

Register Now!



Printed Pull-Up BannersBRANDED
COLLATERAL
EXAMPLES



Printed Flyers and BrochuresBRANDED
COLLATERAL
EXAMPLES



To download BGL Logo assets, please visit bglcorp.com/media-kit
For any questions about BGL branding, or for access to the BGL icon set, 

please contact the BGL marketing team.

https://www.bglcorp.com/media-kit/

